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foreword:
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Regardless of their purpose, whether it's a 
logo, a book, an infographic, a poster or any 
other design project, the works presented in 
this portfolio were conceived using the same 
method.

The process begins with a briefing (1), often 
through a detailed client questionnaire that 
allows me to understand the communication 
requirement. Then I start the research (2) 
into the topic to get acquainted with its 
world. The next step is the sketching (3), 
always with a pen, in order to put down 
quickly on paper the brainstorming result. 
After selecting the best option(s) I start with 
the drafting (4), where the visual takes 
shape in pixel form. When it looks ready, it 
goes through feedback (5) exchange, where 
the client gets involved again to compare 
the draft with their feeling and with the initial 
brief. The last step is the finalization (6), 
where the graphic project becomes pixel 
perfect and ready to be printed or published.
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The purpose of a logo is the sum of several 
concepts and emotions in a simple symbol, 
easily recognizable and adaptable as needed. 
As a living being, we do not know in what 
context it will appear in the future. The 
impact/effectiveness of a logo relies on its 
timelessness, its memorability, its capacity 
for adaptation and, of course, its semantic 
richness: a perfect summary between 
communication and aesthetics. Creating an 
effective logo turns out to be far more complex 
than its simplicity would suggest.
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 1  Miraflores, The House in the Park  2  Espressioni Vaganti, dance-theathre group  3  WithoutViolence, 
communications and design service provider for the social sector  4  Avarie, indipendent publisher  5  EstreLab, co-
creation agency  6   Amours & Handicaps, convention   7  Matera 2019 European Capital of Culture, logo proposal.

https://www.justasign.eu/portfolio/estrelab/
https://www.justasign.eu/portfolio/espressioni-vaganti/
https://www.justasign.eu/portfolio/avarie/
https://www.justasign.eu/portfolio/amours-handicaps/
https://www.justasign.eu/portfolio/miraflores/


AVARIE (Artbooks Vuoti A Rendere International Edition) is a Paris-based independent publisher of artbooks and 
photobooks conceived in close collaboration with artists and photographers. The semantic source of the word AVARIE 
(in english “breakdown”) is, from the arab language, “awr”, a rip, a kind of fault of the system – as the young publisher 
Giuliana Prucca loves to define the core issue of her work. So I designed the logo keeping in mind that idea, using a cut 
set of characters as if they were escaping from a crack, to achieve a kind of absence of margins that nevertheless gives 
more importance to those margins themselves.
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The Global Partnership to End Violence Against Cildren
The Sustainable Development Goals (SDGs) make an explicit, bold and universal commitment to ending violence 
against children, in all its form. In target 16.2 UN Member States commit to end abuse, exploitation, trafficking and all 
forms of violence by 2030. The Global Partnership is the result of that commitment, and I was asked within the team 
of WithoutViolence to take care of its identity to be ready for the launch in September 2016 and to take the first steps 
towards this great cause.WV
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From the graphic design point of view, the 
publishing process concerns a lot of stuff 
to take under control: grids, typography, 
layout, readability, image processing, color 
profile, drafting, finalization of the printing 
file, mastering of the PDF conversion process 
according to the printing specs... In short, many 
things to manage, for a job that ultimately must 
remain invisible to the readers. Invisible, but 
essential to ensure the success of the editorial 
product.

publishing
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Antoine d'Agata: POSITION(S), AVARIE edition, Paris 2012. The size of th book is 13,5 x 18 cm, the main langauge is 
english. The book is accompanied by a poster of 64 x 85.4 cm  (  6  ) including two color images of the photographer 
on which are transcribed the texts of the book in their original French version, on the front, and in Italian translation, on 
the back.  1  The cover  2  A spread example  3   4  Some processed images details  5  The front page.

62

1

3 4 5

09 portfolio
publishing

https://www.justasign.eu/portfolio/positions/
https://www.justasign.eu/portfolio/positions/
https://www.justasign.eu/portfolio/positions/
https://www.justasign.eu/portfolio/positions/
https://www.justasign.eu/portfolio/positions/
https://www.justasign.eu/portfolio/positions/


INSPIRE: Seven strategies for ending violence against children, (World Health Organization, 2017) is a concept 
developed by a coordinated effort between WithoutViolence and several global organizations which aims to identify 
a select group of strategies that have shown success in reducing violence against children. The result is a 104 pages 
report translated in six languages, with the purpose of providing a precious tool for all stakeholders involved all around 
the world.WV
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From static oblivion, AVARIE Edition (2016). Soft cover | Size: 30×16 cm | Pages: 352 | Typeface: FF Din | Paper: 
Buckram Light White 183 gsm, Duo Oktav 1,18 vol, 60 gsm | Languages: English, Romanian | b/w and color images, 
drawings.
An artbook that aims to deepen, starting from Ion Grigorescu’s rich artistic production, the reflection about the status 
of the image as a balance of forces in tension (statics), as form and design of what is in continuous movement (rhythm) 
and as a paradoxical act of cancellation of the body through its own representation (oblivion).
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An infographic is a visual presentation of 
information and data, often accompanied 
by minimal text. It's a powerful tool that 
could make a complicated subject easier to 
understand at different levels.
Human beings are visual creatures, they 
are more likely to be attracted to visual 
presentations of data. Infographics therefore 
present an excellent media for telling a story in 
a more attractive and effective way.

infographic
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 1  The secret of the best 
limoncello, self-initiated work.

 2  How violence & neglect leave 
their mark on a child's brain, 
AssemblyFor.WV

portfolio
infographic

How violence & neglect leave 
their mark on a child’s brain

Violence 
in the Home 

1 billion children are 
subjected to regular 
physical punishment by 
their caregivers while 275 
million children witness 
domestic violence every 
year.6

Violence 
at School

Violence 
in the 
Community

Slightly more than 1 in 3 
students between the ages 
of 13 and 15 worldwide 
experience bullying on a 
regular basis.8

One in four school-age 
children in the U.S., ages 
6 to 17, has been directly 
exposed to violence 
involving a weapon, either 
as a witness or a victim.10

150 million girls and 73 
million boys experience 
sexual violence each year.11

Sexual 
Violence

1 billion boys and girls are 
living in conflict-affected 
areas.13

War and 
Emergencies

Child witnesses of domestic 
violence can develop PTSD 

resulting in permanent 
changes to their personality 
and their ability to interact 

effectively in society.7

Both victims and 
perpetrators have elevated 

rates of psychiatric disorders 
such as agoraphobia, 

anxiety, panic disorder, 
depression, and suicidality.9

Sexual violence can lead 
to a range of mental health 

and behavioral impacts 
including PTSD, substance 

abuse, risky sexual 
behavior and interpersonal 

relationship problems.12 

 Children living through 
conflict experience both 

dramatic traumatic events 
and chronic adversities. 

The physical effects on their 
brains impact their memory, 
problem solving and moral 
reasoning, emotional and 
creative expression, and 

social development.14

Such exposure has been 
found to greatly increase 

the chance that a child will 
suffer symptoms of PTSD.10

Violence & neglect scar the growing brain

These scars can be prevented

1 in 2 children under age 18 – over a billion worldwide – experience violence every year.
This happens in every country, in rich and poor households.1

Exposure to violence while the brain is still growing leaves physical marks on the brain that can impact 
a person for the rest of their life.2

The Cure Violence health-
model employs violence 
interrupters in 50 cities 
around the world and 
has resulted in up to 75% 
reduction in shootings 
in program areas in 
Chicago, and a 50% drop 
in homicides in Loiza, 
Puerto Rico.20

International Rescue 
Committee’s Parents 
Make the Difference 
program in Liberia 
reduced physical and 
verbal punishments by 
up to 56% by introducing 
families in adverse 
post conflict and 
displacement conditions 
to new ways of coping 
with stress and conflict.22

Stepping Stones in 
South Africa produced 
a long-term trend in 
the reduction of the 
use of sexual violence 
among males and 
females by promoting 
mutual cooperation and 
understanding.21

In Uganda, SASA! 
was found to reduce 
domestic violence by up 
to 52% and significantly 
changed attitudes to 
partner violence.15 
The Early Enrichment 
Project in Istanbul 
reduced the use of 
physical punishment by 
caregivers by 73%.16

The Ma’An – Towards a 
Safe School campaign 
(Jordan) showed an 
average decline of 28% 
in physical violence and 
15% in verbal violence 
in schools.17 In Uganda, 
The Good Schools 
Toolkit has reduced the 
use of physical violence 
by teachers against 
students by up to 40% by 
introducing guidelines 
for teacher-student 
cooperation.18 The ‘For 
Safe and Enabling School 
Environment’ program 
in Croatia reduced peer 
violence, aggression and 
bullying by 50%.19

Every girl and boy deserves a chance to grow free from the 
physical and psychological scars of violence and neglect. 

Support programs that reduce violence, poverty, and neglect 
in early childhood to give children their best chance at life. 

Call to Action

1 ODI & Childfund Alliance ‘ The costs and economic impact 
of violence against children’ (2014)
2 Mead, Beauchine, Shannon, ‘Neurobiological adaptations 
to violence across development’ Development and 
Psychopathology 22 (2010), 1–22
3 Swart, Chisholm, Brown, Neuroscience for Leadership: 
Harnessing the Brain Gain Advantage, Palgrave Macmillan, 
2015
4 National Scientific Council on the Developing Child. 
(2005/2014). Excessive Stress Disrupts the Architecture of 
the Developing Brain: Working Paper 3. Updated Edition.
5 Felitti VJ. Anda RF. Nordenberg D. Williamson DF. Spitz 
AM. Edwards V. Koss MP. Marks JS. Relationship of 
childhood abuse and household dysfunction to many of the 
leading causes of death in adults: the Adverse Childhood 
Experiences (ACE) study. American Journal of Preventive 
Medicine 1998;14(4): 245-258.
6 UNICEF, Hidden in Plain Sight: A Statistical Analysis of 
Violence Against Children (2014)
7 Areti Tsavoussis, Stanislaw P. A. Stawicki , Nicoleta Stoicea 
andThomas J. Papadimos ‘Child-witnessed domestic 
violence and its adverse effects on brain development: 
a call for societal self-examination and awareness’ 

Frontiers in Public Health 1 October 2014 doi: 10.3389/
fpubh.2014.00178
8 UNICEF, Ending Violence Against Children: Six Strategies 
for Action (2014)
9 Copeland, Wolke, Angold & Costello, ‘Adult Psychiatric 
Outcomes of Bullying and Being Bullied by Peers in 
Childhood and Adolescence’ JAMA Psychiatry.  
2013;70(4):419-426. doi:10.1001/jamapsychiatry.2013.504.
10 Mitchell et al, Weapon Involvement in the Victimization of 
Children, Pediatrics doi: 10.1542/peds.2014-3966
11 Plan, Learn Without Fear: The global campaign to 
end violence in schools. Woking: Plan International 
Headquarters. (2008)
12 Walsh, Galea & Koenen, Mechanism Underlying Sexual 
Violence Exposure and Psychosocial Seqeulae: A 
Theoretical and Empirical Review, Clinical Psychology – 
Science and Practice, Vol 19 issue 3, October 2012
13 European Commission, Children in Emergencies 
Factsheet, July 2015
14 Qouta, Penamaki & El Sarraj, Child development and 
family mental health in war and military violence: The 
Palestinian Experience, International Journal of Behavioral 
development, 2008, 32 (4), 310-321

15 Ellsberg, Mary, Diana J. Arango, Matthew Morton, Floriza 
Gennari, Sveinung Kiplesund, Manuel Contreras, and 
Charlotte Watts. “Prevention of violence against women 
and girls: what does the evidence say?.” The Lancet (2014).
16 UNICEF, Ending Violence Against Children: Six Strategies 
for Action (2014)
17 UNICEF, Ending Violence Against Children: Six Strategies 
for Action (2014)
18 Devries et al, The Good School Toolkit for reducing 
physical violence from school staff to primary school 
students: a cluster-randomized controlled trial in Uganda, 
Lancet Global Health, 2015: 385: e378-86
19 UNICEF, Ending Violence Against Children: Six Strategies 
for Action (2014)
20 Cure Violence, Results – Recent Successes  
http://cureviolence.org/results/recent-successes/ 
(accessed April 2015) 
21 UNICEF, Ending Violence Against Children: Six Strategies 
for Action (2014) 
22 International Rescue Committee, Parents Make the 
Difference (2014)

The brain is most vulnerable to trauma in the first two years of life – when many new neural paths are 
growing, and again in the teenage years – when adolescents learn complex analytical skills and mature 
emotionally.3 

Adults with a wide range of issues including mental health problems, addiciton, obesity, type II diabetes 
and coronary heart disease often had poor brain development in early childhood.5

BIRTH TWO YEARS

(INCREASED NUMBER OF NEURAL 
CONNECTIONS DURING EARLY CHILDHOOD)

FOURTEEN YEARS

(NUMBER OF NEURONS DECREASES ALLOWING 
GROWTH OF MORE COMPLEX CONNECTIONS)

(AN INFANT’S BRAIN READY TO GROW)

Children who grow up in conditions of deprivation, neglect and other forms of hardship 
often exhibit elevated stress hormone levels which impact on the growth of the brain.4
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The Pathway to Transformational Relationships and Financial Resilience

Many civil society organizations (CSOs) fighting for change, 
rights and justice struggle to finance and sustain their work.

Financing the mission becomes the mission.

CSOs broaden their impact by 
diversifying and managing risk.

STAGE II

STAGE III

/ TRANSITION

/ TRANSFORMATION

Capital assets like 
land, building or 

endowment

Individual giving 
programs, 

crowdsourcing

Corporate 
engagement 

strategies

Sales of products 
and services, 

development of 
social enterprise







   

CSOs have mission 
level, transformative 
relationships with 
investors.

How CSOs 
generate revenue 
becomes integral 
to their goals.

CSOs are more 
financially healthy 
and resilient...

…and see their 
influence and 
impact growing.

CSO - investor relationships 
evolve around shared purpose 
and mutual sharing of 
resources, ideas and networks.

Real transformation happens when CSOs and investors come together 
around shared purpose and figure out how to best move money and 

power towards change, rights and justice. Investors perceive financial 
resilience of CSOs and movements as a key responsibility. 

Arid Land Information 
Network (ALIN) in 
Kenya, through its social 
enterprise, Sokopepe 
Limited, strengthens 
farming practices through 
record keeping and 
marketing, leading to an 
increase in farmers’ income 
enabling farmers to pay 
Sokopepe for its services.

Manas Foundation
collaborates with the New 
Delhi municipal government 
and a corporation to train 
nearly 200,000 auto-
rickshaw and taxi drivers 
in preventing sexual 
harassment and violence 
against women. They are 
learning together, planning 
for further scale and impact. 

Hivos Impact Investments 
and its Mideast Creatives program 
supports youth in building social 
enterprises in the areas of design, 
music, arts and gaming, through 
training and access to capital from 
institutions, individual and crowd-
funding. The goal is to promote 
disruptive ideas that challenge the 
status quo and introduce sustainable 
change in the Middle East.

Relationships with investors evolve as CSOs proactively approach them with more 
sustainable ways to finance their mission level work. CSOs and investors collaborate to 
negotiate more flexible financing terms.

“Only when both wheels are inflated, the frame is sturdy, and the 
bicycle is moving in the right direction — toward the mission — can the 
organization reach momentum, adjust course when needed, and realize 
powerful and ambitious goals.”
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An organization is like a 
bicycle. The front wheel 

is its big goals and 
programs. The frame is its 
systems and people. The 

back wheel is its financing.

CSOs diversify their 
financing options.

Apply for grants, 
mostly for 
activities

Fail to 
negotiate 

grant terms

Lack financial 
reserves or 

investment in 
organizational 
infrastructure to 
enable stability, 

growth and 
sustainability

Investors view 
their role primarily 

as supporter of 
projects and 

programs. CSOs 
struggle to stay 

mission driven and 
have the impact 

they seek.

Spring Forward
catalyzes change.

 

STAGE  I / TRANSACTION



springstrategies.org/forward

CSOs have 
reactive 
relationships 
with investors.

 

 3  How refugees can empower 
Germany's future economy (detail), 
AssemblyFor.WV

 4  The Pathway to 
Transformational Relationships 
and Financial Resilience, 
Spring Forward.WV
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Besides the work on commission, I always try 
to pursue personal projects in order to develop 
ideas or to meet creative needs. Sometimes the 
purpose of the project could be an exhibition, 
which makes possible to "export" the graphic 
design, and make it visible in an environment 
that is ususally devoted to art, facing an 
audience hungry for visual stimulation.
Exposing becomes an opportunity to challenge 
themselves and to learn always something new.

self-initiated work
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Editable - movie food poster re-design, Turin, Italy - Mars 2012
A selection of 14 movie posters (size 50x70 cm) that I designed taking into account the topic of the festival "Play With 
Food". I chose some movies connected by the theme of foodstuff, and designed their posters according to the mood 
and the atmosphere of the films themselves, just by focusing on the food component.
 1  Food, Jan Švankmajer  2  Edi[ta]ble exhibition's visual.

1

2
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 3  Coffee & cigarettes, Jim Jarmusch  4  Delicatessen, Jeunet et Caro  5  Super size me, Morgan Spurlock

3 4 5
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20x20 - Italy is a food-based republic
Turin, Italy - April 2011
Black and white visuals printed on a rigid 40x40 cm format. Twenty logos for twenty typical dishes from each of the 
Italian regions. A graphic design logo project shown in an exhibition during the event "Play With Food".
 1  Fondue Valdotaine, Valle d'Aosta  2  Penne all'arrabbiata, Lazio  3  Tomini Elettrici, Piemonte

1 2 3
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 4  Ribollita, Toscana  5  Maltagliati con fagioli, Emilia Romagna  6  Porceddu, Sardegna

4 5 6
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U-Bahn Types, (2015-today)
It's a series of some of the Berlin U-Bahn stations. Cold and rigorous vector illustrations, without human presence, with 
the aim of focusing on one aspect of their identity: the typography.
"U-Bahn Types" is an ongoing project that will grow with the discovery of new places. A sort of exploration of the “urban 
typography” aimed at the knowledge of the city itself, its aesthetics and its types of atmospheres.
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name_
phone_

linkedin_
email_

website_
skype_

vito raimondi
+49 157 32 10 06 55
linkedin.com/in/vito-raimondi
vito.raimondi@gmail.com
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